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Annual  Meeting 

All  stockholders  are  cordially  invited 
to  attend  the  1970  Annual  Meeting 
of  Common  Stockholders  of  The  May 
Department  Stores  Company,  which  will 
be  held  in  the  auditorium  on  the  ground 
floor  at  One  Chase  Manhattan  Plaza, 

New  York,  N.  Y.,  at  10  a.m.  on  June  11, 
1970.  The  management  will  send  a  proxy 
statement  to  the  stockholders  requesting 
the  proxies  of  those  who  are  unable 
to  attend  the  meeting  in  person. 

Transfer  Agent  for  Common  Stock 

Irving  Trust  Company 
One  Wall  Street 
New  York,  N.Y.  10015 

Registrar  for  Common  Stock 

Bankers  Trust  Company 
485  Lexington  Avenue 
New  York,  N.Y.  10017 


Highlights  of  the  Year 


Year  Ended :  January  31, 1970 

(52  weeks) 

Net  Retail  Sales  .  $1,134,237,000 

Earnings  before  Federal  Income  Taxes .  58,663,000 

Net  Earnings .  28,919,000 

Per  Common  Share .  $1.88 

Dividends  Paid 

Preferred  Stock .  $  498,000 

Common  Stock .  24,164,000 

Per  Common  Share .  $1.60 

Average  Number  of  Common  Shares  Outstanding .  15,090,425 

Number  of  Common  Stockholders .  28,396 

Common  Stockholders’  Equity  (Book  Value)  .  $  400,923,000 

Per  Common  Share .  $26.63 


February  1, 1969 
( 52  weeks  &  3  days) 


$1,086,242,000 

( See  Note) 
69,297,000 

34,006,000 

$2.21 

$  1,044,000 

23,856,000 
$1.60 
14,953,308 
28,112 
$  398,386,000 
$26.36 


Note :  Sales  for  the  52  week  period  ending  February  J,  1969  were  $1,077,940,000. 


To  Our  Stockholders :  1969  net  sales  were  $1,134,237,000  for  the  52-week 
period  ended  January  31,  1970,  an  increase  of  5.2% 
over  sales  of  $1,077,940,000  for  the  comparable 
52-week  period  in  the  preceding  year.  Our  1969  net 
earnings  were  $1.88  per  common  share  compared 
with  $2.21  the  year  before. 

1969  was  another  year  of  record  sales,  but  the 
rate  of  sales  growth  slowed  and  this  had  an  unfavorable 
effect  on  earnings.  While  part  of  the  slowdown  had 
to  do  with  economic  conditions  and  the  consuming 
public’s  reaction  to  uncertainties  in  the  economy,  our 
sales  levels  were  also  affected  unfavorably  by  other  fac¬ 
tors.  The  decline  in  housing  starts  had  a  negative  effect 
on  our  hard  lines  and  home  furnishings  business 
which  is  an  important  part  of  our  total  volume.  Our 
stores  have  been  changing  their  merchandise  mix  to 
emphasize  profitable  fashion  classifications,  and 
the  growth  of  this  desirable  business  has  not 
always  compensated  for  the  de-emphasis  of  less 
profitable  categories.  Urban  problems  have  slowed 
sales  in  many  of  our  downtown  stores. 

Coming  in  a  period  when  a  large  number  of  our 
executive  personnel  are  relatively  new  in  their  jobs, 
this  slowing  rate  of  volume  increase  had  a 
disproportionate  effect  on  earnings.  To  this  must  be 
added  the  effect  of  specific  cost  elements  which 
accounted  for  22  cents  per  share  of  the  reduction  in 
earnings  from  the  previous  year :  an  increase  in 
interest  costs  equivalent  to  13  cents  per  share  of 
common  stock ;  2  cents  per  share  reduction  in  the 
investment  credit;  and  7  cents  per  share  of  start-up 
costs  for  our  new  discount  store  operation,  Venture 
Stores,  Inc.  On  the  other  hand,  a  smaller  LIFO 
inventory  reserve  provision  improved  earnings  by  7 
cents  per  share  as  compared  with  1968. 

We  can  report  progress  in  building  consumer 
acceptance  and  sales  volume  in  the  more  desirable 
end  of  the  merchandise  mix,  such  as  fashion 

accessories,  ready-to- 
wear,  and  men’s  and 
boys’  wear.  This  is  a 
result  of  our  program  of 
continuing  to  make  our 
stores  more  attractive 
and  attuned  to  the 
customer.  At  the  same  time,  our  merchants  are 
cognizant  of  the  customer’s  current  increased  interest 
in  values,  and  responding  to  it. 

We  are  moving  in  a  concerted  manner  to  make 
our  company  ready  for  the  growing  and  changing 
retail  environment  of  the  Seventies.  We  are  convinced 
our  program  is  right  and  will  produce  the  desired 
results. 

Just  before  the  end  of  our  fiscal  year  we  launched 
the  first  unit  of  Venture  Stores,  Inc.,  our  entry  into 
the  convenience  discount  field,  which  we  expect  to 
build  into  a  significant  and  profitable  part  of  our 
business.  The  store  opened  in  St.  Louis  on  January  29, 
1970  and  is  a  prototype  for  four  more  stores  scheduled 
to  open  this  year.  Venture  is  merchandised  to  serve 
a  broad  cross-section  of  the  consuming  public. 


The  start  of  Venture  is  a  major  step  in  our  dual 
approach  to  retailing  in  the  Seventies.  The  department 
stores  are  designed  to  serve  the  public  with  wide 
assortments  of  the  growing  variety  of  trend  and 
fashion-appeal  merchandise,  while  the  discount  stores 
are  designed  for  easy  shopping  for  broad  and  deep 
selections  of  largely  pre-sold  convenience  merchandise. 
A  major  section  of  this  year’s  annual  report  is 
devoted  to  our  store  operating  companies  and 
their  managements. 

1970  looks  like  a  difficult  period  for  retailing, 
with  some  of  the  earmarks  of  a  recession.  We  are 
approaching  our  operations  with  appropriate  caution. 
Looking  to  the  future,  however,  we  feel  that  a  solid 
groundwork  has  been  laid  for  better  performance. 

We  welcome  to  our  Board  of  Directors  David  J. 
Mahoney,  president  and  chief  executive  officer  of 
Norton  Simon,  Inc.,  and  Richard  R.  Shinn,  president 
of  the  Metropolitan  Life  Insurance  Company. 

Lyle  M.  Allen  will  retire  as  a  director  in  June,  1970 
after  19  years  on  the  Board,  and  we  express 
appreciation  for  his  long  and  loyal  service.  Our  thanks 
also  go  to  our  more  than  50,000  employees  whose 
continued  effort  and  support  are  essential  to  the 
progress  of  our  company. 


Stanley  J.  Goodman 
President 


April  27, 1970 


Morton  D.  May 
Chairman  of  the  Board 
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Year  in  Review  A  year  ago,  May’s  fiscal  year  was  changed  to  the  period  ending 
on  the  Saturday  closest  to  January  31,  to  enable 
accounting  reports  to  cover  fiscal  quarters  of  four,  five, 

and  four  weeks  and  thus 
make  year-to-year 
comparisons  between 
periods  more  consistent. 
Our  latest  fiscal  period 
of  52  weeks  ended  on 
January  31, 1970;  the 

previous  fiscal  year  ended  February  1, 1969  and 
consisted  of  52  weeks  and  three  days.  Although  formal 
financial  data  are  reported  on  the  basis  of  the  fiscal 
years,  sales  comparisons  are  made  on  a  52-week  basis 
when  that  is  more  meaningful. 

Net  sales  for  the  52  weeks  ended  January  31, 

1970  totaled  $1,134,237,000,  compared  to 
$1,077,940,000  for  the  comparable  52  weeks  of  the 
previous  year,  an  increase  of  5.2%.  For  the  same 
periods,  our  store-for-store  sales  (i.e.,  excluding 
non-comparable  sales  from  new  stores)  showed  an 
increase  of  0.3%. 

Earnings  in  1969  amounted  to  $28,919,000, 
or  $1.88  per  common  share,  compared  to  $34,006,000, 
or  $2.21  per  common  share,  the  previous  fiscal  year. 
Dividends  paid  to  common  stockholders  amounted 
to  $1 .60  per  share  in  each  year. 

By  quarterly  periods,  sales  and  earnings  for  the 
year  ended  January  31, 1970  were  as  follows; 


Sales 


13  Weeks 
Ended: 


May  3,  1969 
Aug.  2,  1969 
Nov.  1,  1969 
Jan.  31,  1970 

Total 


Amount 


$  240,583,000 
257,283,000 
273,076,000 
363,295,000 

$1,134,237,000 


Per  cent 
Increase  From 
Previous  Year 


7.0% 

6.4 

4.2 

4.1 

5.2% 


Earnings 
Per  Share 


This 

Last 

Year 

Year 

$  .29 

$  .26 

22 

.32 

.35 

.50 

1.02 

1.13 

$1.88  $2.21 


During  the  year,  inflationary  forces  in  the 
economy  were  reflected  in  steadily  increasing  prices, 
which  accounted  for  most  of  the  increase  in  sales 
volume.  As  anti-inflationary  monetary  restraints  were 
applied,  the  principal  effects  were  a  decline  in 
customer  buying  enthusiasm  and  a  slowdown  in 
purchases  of  durable  goods.  In  May’s  case,  the  decline 
was  evidenced  primarily  in  such  items  as  furniture, 
color  TV,  and  other  big-ticket  merchandise.  For  the 
year  as  a  whole,  the  best  sales  gains  occurred  in 
fashion  accessories,  men’s  and  boys’  wear,  and 
women’s  ready-to-wear. 

While  the  sales  trend  was  slowing  by  the  end  of 
the  year,  the  prices  the  company  paid  for  salaries 
and  wages,  supplies,  taxes  and  other  expenses 
continued  to  rise. 

Interest  costs  in  1969  amounted  to  $12,597,000, 
an  increase  of  $4,119,000,  equivalent  to  13  cents 
per  common  share,  after  taxes.  Provision  of  $3,110,000 
was  made  in  1969  for  the  adjustment  of  inventory 
valuations  to  the  LIFO  (Last  In,  First  Out)  basis, 
designed  to  eliminate  inflationary  price  increases  from 


inventory,  compared  with  $5,053,000  in  1968. 

The  after-tax  effect  was  a  reduction  in  earnings  of  11 
cents  per  common  share  in  1969  compared  with  a 
reduction  of  18  cents  in  1968.  On  an  accumulated 
basis,  inventories  are  valued  at  $176,338,000  on  the 
LIFO  method,  $18,870,000  less  than  their  approximate 
replacement  value  based  on  the  FIFO  (First  In, 

First  Out)  basis.  The  use  of  LIFO  has  resulted  in  the 
deferment  of  federal  income  taxes  in  the  amount 
of  $9,641,000  at  January  31, 1970. 

Federal  income  taxes  for  1969  amounted  to 
$29,744,000,  including  surtax  of  $2,694,000.  The 
investment  credit  against  federal  income  taxes 
amounted  to  $1,050,000,  or  7  cents  per  common 
share,  applying  only  to  expenditures  made  or 
obligated  before  cancellation  of  the  credit  as  part  of 
the  1969  changes  in  the  federal  income  tax  law. 

In  the  year  ended  February  1, 1969,  the  credit 
amounted  to  $1,283,000,  or  9  cents  per 
common  share. 

1969  earnings  were  also  reduced  by 
$1,000,000,  after  taxes,  or  7  cents  per  common  share, 
of  start-up  costs  for  the  company’s  discount  store 
subsidiary,  Venture  Stores,  Inc. 

Accounts  and  notes  receivable,  less  reserves, 
amounted  to  $280,186,000  at  January  31, 1970, 
an  increase  of  $19,753,000  from  the  February  1, 1969 
level.  Although  credit  sales  represented  a  slightly 
smaller  share  of  total  sales  in  1969  than  in  1968,  there 
was  a  small  increase  in  average  account  maturity 
as  customers  tended  toward  greater  utilization 
of  deferred  payment  arrangements.  Reserves  for  bad 
debts  totaled  $8,970,000  at  year-end  compared 
with  $8,963,000  at  February  1, 1969. 

Net  working  capital  of  $255,911,000  was 
$14,157,000  higher  than  a  year  ago. 

In  November,  1969  the  company’s  credit 
financing  subsidiary,  The  May  Department  Stores 
Credit  Company,  offered  publicly  an  issue  of 
$50,000,000  of  9%  debentures  due  in  1989. 
$44,500,000  of  such  debentures  were  delivered  in  1969; 
the  balance  will  be  delivered  in  1970  under  deferred 
sale  arrangements  made  at  the  time  of  offering. 

The  May  Department  Stores  Credit  Company  used  the 
proceeds  of  these  debentures  (together  with 
short-term  loans)  to  purchase  outstanding  accounts 
receivable  from  the  parent  corporation;  at 
January  31, 1970,  $67,420,000  of  such  receivables 
were  owned  by  the  subsidiary. 

During  1969  the  company  purchased  for  the 
treasury  96,800  shares  of  common  stock,  and 
40,632  shares  of  common  stock  were  sold  or 
distributed  to  employees  under  stock  option  and 
incentive  compensation  plans.  At  January  31, 1970, 
15,054,366  shares  of  common  stock  were  outstanding 
compared  with  15,110,537  at  February  1, 1969. 

The  May  Department  Stores  Company  profit 
sharing  and  savings  plan,  approved  by  stockholders  in 
June,  1969,  became  effective  October  1,  1969. 

15,507  employees  initially  elected  to  participate  in  the 
plan  and  contributed  $1,135,000  between  October  1 
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and  December  31,  the  end  of  the  plan  year.  As 
provided  by  the  plan,  6%  of  the  company’s  pre-tax 
earnings  are  devoted  to  retirement  plans  and  profit 
sharing.  Accordingly,  $3,135,000  was  set  aside  for 
such  purposes  on  a  pro  rata  basis  for  the  year  ended 
January  31, 1970,  of  which  $277,000  was  credited 
to  profit  sharing  plan  participants. 

During  1969  capital  expenditures  for  store  sites, 
new  construction,  and  renovation  amounted  to 
$60,500,000;  repayments  by  partially-owned 
partnerships  of  advances  for  shopping  center 
construction  reduced  the  net  outlay  of  funds  to 


$52,300,000. 

The  first  Venture  discount  store  was  opened 
January  29, 1970  and  four  others  were  under 

construction  at  year-end,  three 
in  the  St.  Louis  area  and  one  in 
Springfield,  Missouri,  220  miles 
from  St.  Louis.  Each  Venture 
store  contains  a  supermarket  of 
approximately  27,000  square 
feet,  operated  by  a  lessee.  Seven 
new  branch  department  stores 
were  completed  in  1969.  The 
schedule  of  1969  fiscal  year  store  openings  was  as 
follows: 


Month 

Company 

Store 

Number 
of  Square 
Feet 

Department  Stores: 

Feb. 

Famous-Barr  Co. 

St.  Louis 

West  County 

200,000 

Feb. 

May  Co.  Plaza  Camino  Real 

Southern  California  Carlsbad 

149,000 

March 

Strouss-Hirsbberg  Eastwood  Mall  133,000 

Youngstown  Warren,  Ohio 

(Replacing  former  Griswold-Warren  store)  (97,000) 

Aug. 

Meier  &  Frank 
Portland 

Eugene-Springfield 

186,000 

Aug. 

G.  Fox  &  Co. 
Hartford 

Naugatuck  Valley 
Mall 

Waterbury 

177,000 

Sept. 

Famous-Barr  Co. 
St.  Louis 

Crestwood 

160,000 

Sept. 

Kaufmann’s 

Pittsburgh 

Mt.  Lebanon 
(expansion) 

30,000 

Oct. 

The  M.  O’Neil  Co.  Richland  Mall 
Akron  Mansfield,  Ohio 

(Replacing  former  Mansfield  store) 

134,000 

(41,000) 

Nov. 

Famous-Barr  Co. 

St.  Louis 

Northwest  Plaza 
(expansion) 

100,000 

Total 

1,131,000 

Discount  Stores: 

Jan. 

Venture  Stores,  Inc.  Page  Blvd. 

St.  Louis 

165,000 

Grand  Total 

1,296,000 

During  the  year  three  other  small  stores  of 
M.  O’Neil’s  in  Alliance,  Barberton  and  Massillon, 
Ohio,  were  closed.  Their  customers  will  be  more 
adequately  served  by  new  and  larger  M.  O’Neil  stores 


recently  opened  or  under  construction.  The  Brown 
Thomson  store  in  downtown  Hartford,  Connecticut, 
was  merged  with  the  G.  Fox  &  Co.  store,  and  the 
Easton,  Maryland,  store  of  The  Hecht  Co.,  Baltimore, 
was  closed  following  the  opening  of  Hecht’s 
nearby,  larger  Salisbury,  Maryland,  store. 

As  of  January  31, 1970  the  May  company 
operated  85  stores  in  12  major  urban  areas  coast  to 
coast  with  a  total  store  floor  area  of  22,600,000 
square  feet.  This  compares  with  84  stores  of 
21,500,000  square  feet  a  year  earlier. 

Capital  expenditures  for  expansion  and 
improvements  are  expected  to  total  approximately 
$55,000,000  in  the  year  ending  January  30,  1971.  The 
following  new  stores  are  planned  for  opening 
in  the  fiscal  year : 


Number 


Month 

Company 

Store 

of  Square 
Feet 

Department  Stores: 

April 

Strouss-Hirshbcrg  Southern  Park  Mall 

Youngstown 

(Replacing  Boardman  Plaza  store) 

148,000 

(65,000) 

Nov. 

May  Co. 

Southern  California 

Oxnard 

150,000 

Total 

233,000 

Discount  Stores: 

March 

Venture  Stores,  Inc. 

Fairview  Heights,  Ill. 

165,000 

Aug. 

Venture  Stores,  Inc. 

Springfield,  Mo. 

163,000 

Oct. 

Venture  Stores,  Inc. 

Kirkwood,  Mo. 

163,000 

Nov. 

Venture  Stores,  Inc. 

Alton,  Ill. 

163,000 

Total 

654,000 

Grand  Total 

887,000 

Now  under  construction  or  in  the  planning 
stage  are  additional  department  stores.  The  M.  O’Neil 
Company’s  133,000  square-foot  Belden  Village  store 
near  Canton,  Ohio,  is  planned  for  an  early  1971 
opening  as  is  the  G.  Fox  &  Co.  store  of  166,000 
square  feet  in  Enfield,  Connecticut.  G.  Fox’s  130,000 
square-foot  store  in  Meriden,  Connecticut,  is  expected 
to  open  in  the  fall  of  1971.  Both  the  Enfield  and 

Meriden  stores  will  be 
located  in  regional 
shopping  centers 
developed  and  operated 
by  The  May  Stores 
Shopping  Centers,  Inc. 
Plans  are  also  well 
along  for  a  major  G.  Fox  branch  in  a  large  shopping 
center  in  Hamden,  Connecticut,  near  New  Haven.  The 
Hecht  Co.,  Washington,  D.C.,  will  open  its  new 
southeast  Washington  Landover  Mall  store  of  150,000 
square  feet  in  1972.  Kaufmann’s  new  125,000 
square-foot  store  in  Steubenville,  Ohio,  is  being 
developed  for  a  spring  1972  opening,  and  the  156,000 
square-foot  Riverside  store  of  the  May  Co.,  Southern 
California,  will  be  completed  in  1973. 
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Venture  Stores,  Inc.,  is  also  proceeding  with  its 
program  of  site  acquisition  and  construction  of 
additional  stores. 

Along  with  the  development  of  new  physical 
facilities  for  future  growth,  May  continued  its  program 
of  development  of  management  personnel  at  all  levels. 

At  corporate  headquarters  Thomas  E  Rafferty, 
formerly  vice  president  of  Kaufmann’s,  Pittsburgh, 
was  appointed  vice  president— operations;  Donald  S. 
Bradley  joined  May  as  vice  president— electronic  data 
processing;  Frank  J.  Williams,  Jr.,  assistant  general 
counsel,  and  Frank  J.  Reilly,  assistant  treasurer,  were 
named  vice  presidents;  and  Lee  Abraham  II,  formerly 
a  divisional  merchandise  manager  of  Famous-BarrCo., 
was  named  vice  president— merchandising. 

Jack  L.  Meier  was  promoted  to  chairman  of 
Meier  &  Frank,  Portland,  and  was  succeeded  as 
president  by  Edwin  W.  Steidle.  Edward  H.  Selonick 
was  promoted  to  chairman  of  The  Hecht  Co., 
Washington,  D.C.,  and  Allan  J.  Bloostein  was 
appointed  president.  Other  executives  appointed 
officers  of  operating  companies  since  the  company’s 
1968  Annual  Report  were:  The  M.  O’Neil  Co., 

Akron— John  W.  Christian,  Jr.,  executive  vice  president, 
and  Irene  Thomsen,  vice  president;  The  May  Co., 
Cleveland— Gerald  Baris,  executive  vice  president, 
William  B.  Bond,  vice  president,  and  James  0. 
Anderson,  vice  president,  secretary  and  treasurer; 
May-D&F,  Denver— James  B.  Slayden,  vice  president; 
G.  Fox  &  Co.,  Hartford— William  Luettgens,  Robert  I. 
Suslow,  and  Woodrow  Trotter,  vice  presidents,  and 
Russell  Neisloss,  vice  president,  secretary  and  treasurer ; 
Kaufmann’s,  Pittsburgh— Donald  C.  Coan,  vice 
president;  Meier  &  Frank,  Portland— Charles  H. 

Silver,  executive  vice 
president,  and  Charles  L. 
Greenblatt,  H.  Michael 
Hecht,  Robert  F. 
Leatherman,  and  George 
Szabo,  vice  presidents; 
Famous-Barr  Co.,  St.  Louis 
—David  H.  Folkman,  vice  president ;  May  Co.,  Southern 
California— Irvin  Dworkin,  vice  president,  and  Fred 
Rauschenberg,  divisional  vice  president;  The  Hecht 
Co.,  Washington— James  Baumann  and  Albert  A. 
Menaker,  vice  presidents,  and  Roger  Holden,  vice 
president,  secretary  and  treasurer ;  Strouss-Hirshberg, 
Youngstown— Harry  Polonsky,  vice  president; 

Venture  Stores,  Inc.,  St.  Louis— Mike  Markovich 
and  Roy  H.  Greene,  vice  presidents. 

An  important  accomplishment  during  1969  was 
the  development  of  the  complete  initial  organization 
of  Venture  Stores,  Inc.  Venture  started  1969  with  a 
small  executive  nucleus  which  by  the  close  of  the 
year  had  been  expanded  to  6  officers,  18  merchandise 
managers  and  buyers,  8  store  managers  and 
assistants,  and  70  office  and  EDP  personnel.  With  the 
opening  of  its  first  two  stores,  Venture  had  750 
full-  and  part-time  employees.  May’s  management  is 
confident  that  the  Venture  Stores’  personnel  are 
an  outstanding  team  in  the  discount  store  field. 


Earnings  and  Dividends— Per  Common  Share 

Year  ended  January  31  or  February  1 : 


Common  Stoek  Equity  (Book  Value) 

Year  ended  January  31  or  February  1 : 


Total  Sales—  Braneh  Store  Sales 

Year  ended  January  31  or  February  1 : 


Store  Area  and  Number  of  Stores 

Var  ended  January  31  or  February  1: 
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The  May  Department  Stores  Company.  The  original  store  in  what  was  to 
become  The  May  Department  Stores  Company  was  opened 
by  David  May  in  1877  in  a  Colorado  mining  village  after  a  big 

silver  strike.  The  latest  May  company  store 
opened  a  few  weeks  ago  in  a  regional  shopping 
center  near  Youngstown,  Ohio.  The  first  May 
store  was  in  a  tent  and  the  latest  in  an  attrac¬ 
tive  new  building  witli  over  three  acres  under  roof.  In  the  93 
years  between,  the  May  company  has  become  one  of  the  largest 
department  store  businesses  in  the  United  States  and  now 
operates  85  stores  in  12  large  urban  areas.  Each  of  our  depart¬ 
ment  store  companies  has  its  own  position  in  its  market,  based 
on  its  evolution  over  many  years  in  its  area.  Operating  with  de¬ 
centralized  responsibility,  each  department 
store  company  tries  to  attune  its  stores  to  the 
desires  and  requirements  of  its  customers 
rather  than  following  a  standardized  pattern. 


This  puts  a  premium  on  the  talents  and  broad  abilities  of 
company  management. 

The  following  pages  give  a  brief  picture  of  May’s  operat¬ 
ing  companies  and  their  managements.  The  list  of  officers 
shows  for  each  officer,  his  age,  the  year  in  which  he  assumed 
his  present  position,  and  his  previous  business  affiliation. 

The  M.  O’Neil  Co.,  Akron  is  the  leading  department  store  for  two  met- 


John  L.  Feudner,  Jr.,J57 
Chairman  of  the  Board ,  1969 
From  within 
Arthur  J.  Emma,1 49 
President ,  1969 
From  Thalhimer's 
John  W  Christian,  Jr.,J44 
Executive  Vice  President 
and  General  Merchandise 
Manager ,  1969 
From  Thalhimer’s 

Vice  Presidents: 

Carl  A.  Caligiuri,  37 
Personnel ,  1968 
From  Borman's ,  Inc. 

Gerard  J.  Fischer,  57 
Branch  Stores ,  1967 
From  within 
Clarence  A.  Randall,  51 
Operations ,  1968 
From  within 
Irene  Thomsen,  43 
Sales  Promotion ,  1969 
From  within 


ropolitan  areas, 
large  surround- 
which  contains 
trial  communi- 
ed  this  regional 


Akron  and  Canton, Ohio, and  for  a 
ing  region  in  northern  Ohio 
a  number  of  middle-sized  indus- 
ties.  O’Neil’s  originally  develop- 
market  with  a  network  of  small 


downtown  department  stores  in  communities  extending  out 
as  far  as  Mansfield  and  Coshocton  about  75  miles  from  the 
main  store  in  downtown  Akron.  When  the  regional  shopping 
center  appeared  on  the  scene,  it  had  obvious  advantages  over 
the  old  downtown,  no-parking  locations,  and  O’Neil’s  moved 


Vice  President, 
Secretary  and  Treasurer: 
Joseph  H.  Johnson,  48 
Control ,  1954 
From  within 


into  this  form  of  merchandising.  This  has  been  a  necessary 


though  sometimes  costly 
O’Neil'  s  in  a  strong  com- 
its  market  for  the  future, 
five  branch  stores  since 


strategy  to  put 
petitive  position  in 
O’Neil’s  has  opened 
1965,  has  a 


sixth  store  under  construction,  and  lias  closed  five  small 
downtown  stores  in  areas  served  by  the  new  branches.  The 
change  in  character  of  the  O’Neil’s  operating  units  has 
occasioned  changes  in  its  management  structure  and 
methods  of  operation  which  are  still  in  the  process  of 
implementation. 

The  Hecht  Co.,  Baltimore  is  an  example  of  building  a  relatively  strong 
operation  out  of  the  merger  of  two  comparatively  weak  ones. 
After  the  1959  merger,  the  downtown  store  building  of  The 
May  Co.  was  retained  along  with  the  Hecht  branches  of  that 
period.  The  merged  company  has  since  opened  the  Reisters- 
town  Road  Plaza  branch,  Baltimore’s  largest  branch  depart¬ 
ment  store  when  it  was  completed  in  196 L,  and  a  branch  in 

the  Salisbury  Mall  shopping  center  on  Mary¬ 
land’s  Eastern  Shore.  The  department  store 
business  in  Baltimore  is  highly  competitive 
and  is  shared  by  four  major  store  groups. 


John  F.  Baker;  55 
President,  1967 
From  within 

Vice  Presidents: 

Harold  A.  Crone,1 55 
General  Merchandise 
Manager,  1959 
From  within 

Lavern  R.  Straight,  Jr.,  44 
Operations,  1966 
From  O'Neil's 

Vice  President, 

Secretary  and  Treasurer: 
Louis  Frank,  Jr.,  43 
Control,  1963 
From  within 


Jt 

r 

t 

<3 

The  Hecht  Co.  stores  have  made  steady  progress  in 
recent  years. 

The  May  Co.,  Cleveland,  one  of  May’s  largest  operating  companies,  is  the 
major  department  store  in  northern  Ohio  in  competition  with 
two  other  highly  respected  Cleveland-based  department 
stores.  May  became  established  in  Cleveland  in  1899,  eleven 
years  before  the  parent  company  was  incorpor¬ 
ated.  The  May  Co.,  Cleveland,  developed  as  a 
promotional  store  with  great  emphasis  on  vol¬ 
ume.  It  achieved  strong  growth  in  its  share  of 
themarket,particularly  during  the  1930s.  After 


Francis  A.  Coy,2  56 
President,  1960 
From  within 
Gerald  Baris, '45 
Executive  Vice  President 
and  General  Merchandise 
Manager,  1970 
From  within 

Vice  Presidents: 

William  B.  Bond,  55 
Sales  Promotion,  1970 
From  J.  L.  Hudson 
Gene  L.  Cross,  43 
Operations,  1968 
From  Joske's 
David  Goldman,  62 
General  Merchandise 
Manager ,  Budget  Store,  1968 
From  within 
Gerald  R  Kent,  49 
Personnel,  1968 
From  within 


World  War  II  the  need  for  branch  store  development  and 


Leonard  Meltz,  53 
General  Merchandise 
Manager ,  Hard  Lines ,  1968 
From  Rich's 
James  C.  Miller,  50 
Branch  Stores ,  1969 
From  within 
William  W.  Mullally,  47 
General  Merchandise 
Manager ,  Soft  Lines ,  1968 
F rom  within 

Vice  President , 

Secretary  and  Treasurer: 
James  O.  Anderson,  40 
Control ,  1969 
From  corporate 


improvement  of  merchandise  was  recognized.  With  seven 
stores,  The  May  Co.,  Cleveland,  now  has  good  coverage  of  its 
market  and  has  made  real  progress  in  terms  of 
store  appearance  and  merchandise  presentation. 

The  Ohio  regional  data  center  serving  The  May 
Co.,  O’Neil’s,  and  Strouss-Hirshberg  is  located 


in  the  Sheffield  shopping  center  west  of  Cleveland. 

May-D&F,  Denver  operates  five  stores  in  Denver  and  another  in  Colorado 
Springs,  providing  full  market  coverage  of  those  areas.  Follow¬ 
ing  the  first  May  stores  in  Leadville  and  other 
Colorado  mining  camps,  the  Denver  store  was 
established  in  1888.  May’s  promotional  store 
was  merged  in  1957  with  Daniels  &  Fisher, 


Jerome  M.  Nemiro,  51 
President ,  1968 
From  within 

Vice  Presidents: 

James  B.  Slayden,  45 
General  Merchandise 
Manager ,  1969 
From  Bullock's 
Jack  B.  Collins,  46 
Personnel ,  1967 
From  within 
Michael  J.  Horne,  35 
Operations ,  1967 
From  Horne's 
Robert  E.  Rhodes,  35 
Sales  Promotiont  1968 
From  within 

Vice  P resident , 

Secretary  and  Treasurer: 
Richard  J.  Powell,  43 
Control ,  1968 
From  corporate 


Denver’s  carriage  trade  store.  May-D&F  has  achieved  clear 
recognition  as  a  quality  and  fashion  store  and  is  the  largest 
department  store  in  Denver.  The  market  is  very  competitive. 
Denver’s  desirable  image  and  expected  future  growth  attracted 
substantial  increases  in  retail  space  in  the  latter  part  of  the 
1960s.  Population  growth  will  undoubtedly  catch  up  with 
what  is  now  an  over-stored  situation  in  the  Denver  area. 

G.  Fox  &  Co.,  Hartford  operated  only  a  large  downtown  store  when  ac- 


Bernard  W  Schiro,  58 
Chairman  of  the  Board ,  1968 
From  within 
Richard  Koopman,  55 
V ice  Chairman  of  the 
Board ,  1969 
From  within 
Frank  B.  Chase,  61 
President ,  1969 
From  Kaufmann's 

Vice  Presidents: 

Robert  I.  Suslow,  36 
General  Merchandise 
Manager ,  1969 
From  Bloomingdale's 
William  Luettgens,  54 
Personnel,  1970 
From  within 
Woodrow  Trotter,  51 
Operations ,  1970 
From  within 

Vice  President , 

Secretary  and  Treasurer: 
Russell  Neisloss,  50 
Control ,  1969 
From  within 


quired  by  May  in  1965, 
quality,  fashion  and  ser- 
customer  acceptance 
large  share  of  the  mar- 


but  its  emphasis  on 
vice  had  won  great 
and  an  unusually 
ket  throughout  the 


state  of  Connecticut.  This  remarkable  store  reflects  the  long 
career  of  a  great  merchant,  the  late  Mrs.  Beatrice  Fox  Auerbach. 
The  May  company  has  preserved  the  character  of  G.  Fox  while 
developing  an  expansion  program  to  bolster  G.  Fox’s  already 
dominant  position  in  the  Connecticut  market  by  the  construc- 
tion  of  a  state-wide  system  of  branch  stores. 

May-Cohens,  Jacksonville  was  already  the  largest  department  store  in 
Jacksonville  when  acquired  by  May  in  1959.  The  downtown 
store  undement  a  major  remodeling  in  1959  and  the  first 


Alvin  Richer,  40 
President,  1968 
From  Brown  Thomson 
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branch  store  opened  in  1967  in  the  Regency 

and  Treasurer,  1965  1  •  t 

From  Muier’s  Square  shopping  center.  In  recent  years 

progress  has  been  made  witli  May-Cohens’ 
fashion  image  and  customer  acceptance  in 
the  community. 

Kaufmann’s,  Pittsburgh,  one  of  the  top  performance  stores  in  the  May 
company,  perhaps  most  closely  exemplifies  the  direction  in 
which  the  May  company  is  moving.  Kaufmann’s  started  years 

ago  to  develop  the  fashion  approach,  customer 
service  reputation,  and  strong  management 
which  have  made  it  the  leading  department 
store  in  Pittsburgh  despite  active  competition 


David  C.  Farrell,1 36 
President,  1969 
From  within 

Vice  Presidents: 

Joseph  S.  Davis,' 40 
General  Merchandise 
Manager ,  1969 
From  within 
Donald  C.  Coan,  51 
Personnel,  1969 
From  within 
Joseph  E.  Moore,  61 
Sales  Promotion ,  1960 
From  Horne's 
Roy  M.  Oliver,  65 
Operations ,  1963 
From  within 

Vice  President, 

Secretary  and  Treasurer: 
Stanley  W.  Landon,  55 
Control ,  1964 
From  Hecht,  Washington 


from  two  other  major  department  stores.  Although  Pittsburgh 
was  once  thought  to  be  immune  to  branch  store  expansion 
because  of  its  topography,  Kaufmann’s  has  built 
four  successful  branch  stores  since  I960  and  a 
fifth  branch  store  is  scheduled  to  open  in  1972. 

At  the  same  time  the  Kaufmann’s  management 
has  been  successful  in  maintaining  the  strength 


of  the  downtown  store,  the  largest  single  store  in  the  May  company. 
Meier  &  Frank,  Portland  was  founded  in  1857  by  Aaron  Meier,  an  early 
settler  in  the  state,  who  was  later  joined  in  partnership  by 
Sigmund  Frank,  and  the  store  was  developed  over  the  years 
by  their  families  to  achieve  a  position  of  exceptional  market 
penetration  throughout  Oregon.  When  it  was  acquired  by  May 
in  1966,  Meier  &  Frank  operated  two  stores  in  Portland  and 
one  in  the  state  capital  at  Salem.  The  store  management  is  now 
carrying  out  programs  designed  to  build  a  stronger  fashion 


Jack  L.  Meier,  57 
Chairman  of  the  Board,  1969 
From  within 
Edwin  W  Steidle,  49 
President,  1969 
From  D.  H.  Holmes 
Charles  H.  Silver,1 45 
Executive  Vice  President 
and  General  Merchandise 
Manager,  1969 
From  L.  S.  Ayres 

Vice  Presidents: 

Charles  L.  Creenblatt,  44 
General  Merchandise 
Manager,  Hard  Lines,  1969 
From  within 
H.  Michael  Hecht,  30 
General  Merchandise 
Manager,  Soft  Lines,  1969 
From  Hecht,  Washington 
Robert  E  Leatherman,  44 
Manager,  Lloyds  Store,  1969 
From  within 
Jack  G.  Parker,  53 
Personnel,  1968 
From  within 
Leslie  Sherman,  61 
Customer  Service,  1969 
From  within 
George  Szabo,  50 
Operations,  1968 
From  within 

Vice  President, 

Secretary  and  Treasurer: 
John  G.  Praegner,  52 
Control,  1961,  From  Taylor's 


image  for  Meier  &  F rank 
strong  market  position. 
Lloyds  branch,  located 
the  downtown  store,  is 


without  diluting  its 
Meier  &  Frank’s 
only  two  miles  from 
virtually  a  main 


store  itself  with  the  largest  sales  of  any  May  branch  store.  The 
new  Eugene-Springfield  branch  is  110  miles  from  Portland. 


Famous-Barr  Co.,  St.  Louis  is  another  May  store  with  a  strong  tradition 

of  dominance.  It  is  the  leading  retailer  in  the 
St.  Louis  area  by  a  considerable  margin  and 
May’s  second  largest  store  company.  Famous- 
Ban*  was  one  of  the  first  department  stores  in 


Sanford  J.  Zimmerman,  40 
President ,  1967 
From  within 
Lester  R.  Adelson;58 
Executive  Vice  President , 
Merchandising ,  1969 
From  corporate 

Vice  Presidents: 

Ben  E.  Ames,  45 
Organization,  Planning  and 
Development,  1968 
From  Thalhimer's 
Warren  A.  Davis,  39 
Planning  and  Research ,  1968 
From  within 
Joan  Van  de  Erve,  49 
Sales  Promotion ,  1959 
From  Rich's 
David  H.  Folkman,  35 
General  Merchandise 
Manager,  Basement,  1969 
From  Foley's 
Ervin  W  Kehl,  54 
Operations ,  1968 
From  May  Co .,  Southern 
California 
Ronald  Schilder,  43 
General  Merchandise 
Manager,  Soft  Lines ,  1967 
From  Stix ,  Baer  &  Fuller 
Melvin  S.  Strassner,  58 
General  Merchandise 
Manager,  Hard  Lines ,  1964 
From  within 

Vice  President , 

Secretary  and  Treasurer: 
William  H.  Fischer,  49 
Finance  and  Control ,  1969 
From  within 


the  U.S.  to  move  into  branch  store  expansion  after  World  War 
II.  In  the  mid-1950s  Famous-Ban*  began  a  program  to  further 
develop  the  fashion  acceptance  of  its  stores.  It  has  emphasiz¬ 
ed  the  innovative  in  merchandise  presentation 
to  supplement  broad  customer  acceptance  and 
strong  value  appeal,  and  is  a  leader  in  special 
events,  ranging  from  a  Fourth  of  July  fireworks 
spectacular  on  the  St.  Louis  riverfront  which 
has  attracted  600,000  persons,  to  important  art  exhibitions 
and  sales.  May’s  corporate  management  is  headquartered  in 
St.  Louis  and  with  the  management  of  Famous-Barr  has  played 
an  active  role  in  the  development  of  the  St.  Louis  community 
and  the  rejuvenation  of  the  downtown  area.  In  1969  Famous- 
Ban*  opened  460,000  square  feet  of  additional  store  area  in 
two  new  branches  and  a  furniture  store  added  to  an  existing 
branch.  With  this  expansion,  a  dramatic  move  in  the  St.  Louis 
market,  Famous-Ban*  now  operates  more  than  2,700,000 
square  feet  of  store  area. 

May  Co.,  Southern  California  is  May’s  largest  group  of  department 


Geoffrey  Swaebe4,  59 
Chairman  of  the  Board ,  1969 
From  within 

Howard  A.  ColdfedeF,  43 
President,  1969 
From  Famous-Barr  Co. 
George  Foosj  49 
Executive  Vice  President, 
Merchandising,  1966 
From  Kaufmann's 
Frank  I.  Swenson,  54 
Executive  Vice  President, 
Operations,  1961 
From  within 

Vice  Presidents: 

John  Boone,  46 
General  Merchandise 
Manager,  Hard  Lines,  1967 
From  AMC 
William  R.  Carroll,  42 
Personnel,  1967 
From  within 
Irvin  Dworkin,  54 
Branch  Stores,  1969 
From  within 


stores  with  more  than  5,600,000  square  feet  of 

store  area,  another  1,000,000  square  feet  in 

warehouses  and  service  buildings,  and  parking 

garages  and  lots  for  over  25,000  automobiles. 

With  the  opening  next  fall  of  its  18th  store  in  Ventura  County 

north  of  Los  Angeles,  the  May  Co.,  Southern  California,  will 

serve  a  market  extending  from  the  Pacific  Ocean  inland 

125  miles  to  San  Bernardino,  and  from  Oxnard  200  miles  south 

through  Los  Angeles  and  on  to  San  Diego  and  the  Mexican 

border.  There  are  six  counties  in  that  area,  nearly  eleven 
10 


Morris  Goldstein,  47 
General  Merchandise 
Manager ,  Soft  Lines ,  1967 
From  Thalhimer's 
John  T.  Lundegard,  38 
Branch  Stores,  1968 
From  Dayton' s 
Raymond  R.  Obie,  47 
Control,  1968 
From  May—D&F 
Cortland  A.  Peterson,  48 
Sales  Promotion  and 
Publicity ,  1965 
From  Montgomery  Ward 
Leo  Poliakoff,  60 
General  Merchandise 
Manager,  Budget  Store,  1967 
From  within 

Vice  President, 

Secretary  and  Treasurer: 
Samuel  J.  Shaffer,  62 
Finance,  1968 
From  within 

Divisional  Vice  Presidents: 
Arnold  H.  Aronson,  35 
Decorative  Home 
Furnishings,  1969 
From  Bloomingdale's 
Herbert  Glaser,  43 


and  a  half  million  people,  and  a 
ferent  communities  with  varied 
The  May  Co.  has  a  dominant  posi- 
and  is  the  only  conventional  de- 
ering  to  the  total  needs  of  each 


complex  of  dif- 
characteristics. 
tion  in  this  market 
partment  store  cat- 
community  with 


full-line  department  stores  including  budget  stores,  furniture 
and  home  furnishings.  May  moved  into  Los  Angeles  with  the 
purchase  of  a  downtown  store  in  1923  and  in  1939  opened  the 
nation’s  first  full  scale  branch  department  store  with  customer 
parking.  Southern  California’s  rapid  growth  continued  during 
Tzlul?* w'ar’ 1969  ^ie  1960s  when  the  population  increased  nearly  2Vi  times  as 
fast  as  the  rest  of  the  U.S.  Originally  known  as  a  strong  promo¬ 
tional  department  store,  the  May  Co.,  Southern  California, 
has  improved  its  fashion  acceptance  by  emphasizing  selective, 
strategic  merchandising,  offering  a  broad  range  of  customer 
services,  and  developing  the  closest  possible  relationship 

with  its  volatile  environment.  The  Southern 
California  market  is  very  competitive  but 
the  performance  of  the  May  Co.,  Southern 
California,  is  on  an  upward  trend,  and  their 


Fred  Rauschenberg,  34 
Advertising,  1970 
From  within 
Melvin  Schiffman,  41 
Housewares,  Gifts,  etc.,  1969 
From  Bloomingdale's 
Henry  Sulzberger,  50 
Intimate  Apparel, 

Cosmetics,  etc.,  1969 
From  within 


market  is  glowing  rapidly.  Looking  ahead  to  1975,  California 
retail  sales  are  projected  to  increase  about  one-quarter 
faster  than  the  average  for  the  United  States. 

The  Hecht  Co.,  Washington,  D.C  .operates  nine  stores  in  and  around 
the  nation’s  capital,  the  fastest-growing  urban  area  served  by 
May.  Hecht  was  one  of  the  first  department  stores  in  the  U.S. 
to  move  into  branch  store  expansion  after  World  War  II 
and  this  sharply  accelerated  its  share  of  the  market  in  that  per¬ 
iod.  After  the  completion  of  its  first  ring  of 
branches,  expansion  possibilities  were  limit¬ 
ed  for  some  time,  but  the  continued  growth  of 
the  Washington  area  made  it  possible  to  add 


Edward  H.  Selonick,  49 
Chairman  of  the  Board,  1970 
From  within 
Allan  J.  Bloostein,  40 
President,  1970 
From  Eugene  Allan's 
Bazaar,  Inc. 

Harold  K.  Melnicove,  54 
Executive  Vice  President, 
Merchandising  and  Sales 
Promotion ,  1969 
From  within 

Vice  Presidents: 

Janies  Baumann,  31 
Branch  Stores,  1969 
From  within 
Arnold  L.  Bronfin,  41 
General  Merchandise 
Manager,  Budget  Store,  1968 
From  within 
William  C.  Detwiler,  48 
Operations,  1968 
From  O'NeiCs 
Mortimer  L.  Janis,  54 
General  Merchandise 
Manager,  Soft  Lines,  1968 
From  within 


five  more  Hecht  Co.  branches  during  the  1960s  and  another 
new  branch  is  planned  for  the  early  1970s.  The  location  of 


Lawrence  J.  Mandell,  50 
General  Merchandise 
Manager ,  Hard  Lines,  1968 
From  within 
Albert  A.  Menaker,  53 
Personnel ,  1969 
From  within 
Marcus  Tully  II,  44 
Sales  Promotion,  1968 
From  Bullock's 

Vice  President , 

Secretary  and  Treasurer: 
Roger  Holden,  49 
Finance  and  Control ,  1969 
From  Horne's 


The  Hecht  Co.  downtown  Washington  store  is  not 
the  best  and  its  early  branch  stores  are  now  over 
twenty  years  old,  but  Hecht’s  has  the  advantage  of 
good  new  stores  in  rapidly  growing,  affluent  sub¬ 
urban  areas. From  a  strong  promotional  background. 


the  Hecht  stores  have  been  moving  toward  more  fashion  empha¬ 
sis  in  their  merchandise  presentation. 

Strouss-Hirshberg,  Youngstown  is  a  strong  regional  department  store  in 
a  highly  industrialized  area.  In  this  respect,  its  operation 
resembles  that  of  O'Neil’s  in  Akron.  Strouss-Hirshberg  has 
made  a  successful  transition  to  branch  store  operations  with 
the  opening  of  five  modern  branch  department  stores  in  shop¬ 
ping  centers,  including  one  which  opened  in 
April,  1970.  Strouss-Hirshberg  also  operates 
relatively  small  stores  in  the  downtown  districts 
of  Salem  and  Warren,  Ohio,  and  Sharon  and 


Fred  L.  Gronvall,:  45 
President ,  1969 
From  within 

Vice  Presidents: 

Clark  C.  Hammitt,  55 
General  Merchandise 
Manager ,  1968 
From  within 
Arthur  R.  Anderson,  45 
Sales  Promotion,  1968 
From  Vandervoort's 
Douglas  W.  Coffey,  29 
Personnel,  1968 
From  Montgomery  Ward 
Harry  Polonsky,  51 
Branch  Stores,  1969 
From  within 
Louis  Rosenblum,  52 
Operations,  1968 
From  within 

Vice  President , 

Secretary  and  Treasurer: 
Elden  Rasmussen,  47 
Control,  1966 
From  May  Co.,  Cleveland 


New  Castle,  Pennsylvania.  Within  the  past  few  years,  the 
management  has  made  a  successful  conversion  from  separate 
buyers  in  each  store  to  a  central  buying  and  merchandising  staff. 
Venture  Stores,  Inc.,  May’s  newest  operating  company,  opened  its  first 
two  quality  discount  centers  in  the  St.  Louis  area  early  in 
1970.  Two  more  Venture  stores  are  scheduled  to  be  opened 
in  St.  Louis  this  fall  and  another  in  Springfield,  Missouri, 

220  miles  away.  Venture  will  operate  in  the  fast-growing 
discount  store  field  with  a  large  assortment  of  staple  conven¬ 
ience-type  merchandise  with  fashion  appeal,  presented  in  an 


John  F.  Geisse,  49 
President,  1968 
From  Target  Stores 

Vice  Presidents: 

John  J.  Boyd,  35 
Director  of  Personnel,  1968 
From  corporate 
Thomas  A.  Hays,  37 
Finance  and  Director  of 
Stores,  1968 
From  Diners  Club 
Bernard  B.  Litwak,  45 
General  Merchandise 
Manager ,  1968 
From  Brandeis 
Mike  Markovich,  47 
Missouri  and  Illinois 
Regional  Manager,  1968 
From  Target  Stores 
Roy  H.  Greene,  43 
Control,  1968 
From  Kaufmann's 


orderly,  self-service  environ- 
Venture  store  will  have  about 
feet  including  27,000  square 
discount  supermarket  area,  a 


ment.  Each 
163,000  square 
feet  of  leased 
garden  center, 


and  a  1,300-car  parking  lot.  From  the  outset  Venture  is 
making  full  use  of  computerized  merchandising  techniques. 

A  Venture  store  stocks  nearly  a  quarter  of  a  million  items, 
exclusive  of  grocery  products.  Merchandise  includes  sporting 
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goods,  paint  and  hardware,  lawn  and  garden  equipment, 
cameras,  family  apparel,  shoes,  notions,  yard  goods,  drugs. 


health  and  beauty  aids,  fashion 
ing  cards,  records,  candy,  fine 
jewelry,  wigs,  and  home  enter- 
ment  such  as  radios,  television, 
and  craft  and  hobby  items.  A  12- 


accessories,  greet- 
and  costume 
tainment  equip- 
stereos,games,toys, 
pump  filling  station 


Samuel  J.  Feiner,  61 
President ,  1958 
From  Famous-Barr 

Vice  Presidents: 

Dawn  Mello  Reilly,  38 
General  Merchandise 
Manager ,  1969 
From  within 
Alex  Taacnaris,  38 
Secretary  and  Treasurer,  1967 
From  within 


on  the  Venture  parking  lot  sells  Venture  gasoline  at  discount 
prices.  Additional  services  include  a  professionally-staffed 
pharmacy,  on-premise  bakery,  dry  cleaning  shop,  car  care 
center,  photo  finishing  service,  snack  bar,  and  Venture  Inn 
restaurant.  Venture  merchandise  is  grouped  in  color-coord¬ 
inated  areas  to  help  customers  locate  departments  quickly. 

The  May  Merchandising  Corporation  provides  fashion  and  merchan¬ 
dising  research  services  for  May  company 
department  stores  and  is  responsible  for  coord¬ 
inating  both  domestic  and  foreign  buying 
activities.  The  role  of  May  Merchandising 
is  a  strategic  one  as  May  stores  place  more  emphasis  on 
developing  business  through  trend  and  fashion  merchandising. 
May  Merchandising  through  its  large  staff  of  market  represen¬ 
tatives  and  fashion  consultants  provides  buyers  with  a  day-to-day 
reading  of  the  markets  and  helps  them  detect  tomorrow’s  trends. 

The  May  Stores  Shopping  Centers,  Inc.  is  a  large  shopping  center 

developer  and  operator.  May  was  one  of  the  first  department 
store  companies  to  expand  into  the  suburbs  with  regional 
shopping  centers  as  well  as  stores.  The  first  May  center  opened 
in  1954  and  today  this  subsidiary  operates  12  shop  - 
ping  centers,  including  two  opened  in  1969.  The 
economics  of  major  real  estate  developments  are 
such  that  they  do  not  show  large  book  earnings  dur¬ 
ing  their  early  years  but  provide  steadily  increas- 


Robert  E.  Getz,  49 
President ,  1968 
From  within 
William  M.  Harding,  35 
Manager 

Eastern  Division ,  1968 
From  within 
Paul  E.  Leyton,  42 
Manager 

Western  Division,  1968 
From  within 
Martin  E.  Burke,  38 
Controller ,  1965 
From  within 


ing  income  over  a  period  of  time  together  with  the  probability 
of  appreciation  in  value  of  the  equity  in  the  property.  The 
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aggr  egate  store  area  of  7,480,000  square  feet  in  May  shopping 
centers  includes  3,100,000  square  feet  in  May 
stores  and  the  remainder  in  stores  occupied  by 
other  retailers  under  leases  or  similar  arrange¬ 
ments.  Now  under  development  are  two  major 
shopping  centers  in  Connecticut,  each  sched¬ 
uled  to  open  in  1971  with  a  G.  Fox  &  Co.  branch  store. 

Eagle  Stamp  Company,  founded  in  1903,  is  the  second  oldest  trading 

stamp  company  in  the  United  States  and  the  larg¬ 
est  in  the  St.  Louis  and  Cleveland  areas  where  its 
operations  are  concentrated  and  where  it  serves 
some  5,000  retailers.  Eagle  stamps  are  redeem¬ 
able  for  merchandise  at  stores  of  the  Famous-Ban' 


Andrew  P.  Brennan',  53 
Chairman  of  the  Board,  1962 
From  E.  F.  MacDonald 
Stamp  Co. 

Henry  L.  Dahm,  Jr.,  49 
Executive  Vice  President,  1967 
From  within 
Robert  W  Falke,  45 
Executive  Vice  President ,  1967 
From  within 
William  C.  Dixon,  38 
Controller ,  1964 
From  Famous-Barr 


Co.  in  St.  Louis  and  The  May  Co.  in  Cleveland  as  well  as  at 
stores  of  other  participating  retailers  rather  than  through  the 
typical  stamp  company  redemption  catalogue  method. 
Systems,  Science  and  Software,  a  partially-owned  subsidiary  of  May,  is 

a  research  and  computer  software  firm  which  has  been  glowing 
steadily  since  it  was  incorporated  in  1967.  S-Cubed  currently 
employs  about  180  persons  including  47  with  PhD  degrees. 


Frank  W  Clark,  Jr.,  52 
Chairman  of  the  Board 
Morris  F.  Scharff,  41 
Vice  Chairman  of  the  Board 
Charles  C.  Loomis,'  49 
President 

Burton  E.  Freeman,  45 
Vice  President 
Kedar  D.  Pyatt,  Jr.,  36 
Vice  President 
Ralph  H.  Stahl,  43 
Secretary -Treasurer 


Sales  in  the  fiscal  year 
1969  were  $4,280,000, 
over  the  preceding  year, 
lished  a  national  reputa- 


ended  August  31, 
an  increase  of  152% 
S-Cubed  has  estab- 
tion  for  excellence 


in  a  variety  of  computer-oriented  technological  fields. 


14 


Financial  Statements 


Auditors’  Report 

To  the  Board  of  Directors  and  Stockholders, 

The  May  Department  Stores  Company: 

We  have  examined  (1)  the  consolidated  balance 
sheet  of  The  May  Department  Stores  Company  (a  New 
York  Corporation)  and  subsidiaries  as  of  January  31, 
1970,  and  the  related  consolidated  statements  of  net 
earnings,  accumulated  earnings  retained  in  the 
business,  additional  paid-in  capital  and  source  and 
application  of  funds  for  the  year  then  ended  and 
(2)  the  balance  sheet  (page  24)  of  The  May  Department 
Stores  Credit  Company  (a  Delaware  corporation  and 
a  wholly-owned  subsidiary  of  The  May  Department 
Stores  Company)  as  of  January  31, 1970,  and  the 
related  statement  of  net  earnings  and  accumulated 
earnings  retained  in  the  business  (page  24)  for  the 
year  then  ended.  Our  examinations  were  made  in 
accordance  with  generally  accepted  auditing 
standards,  and  accordingly  included  such  tests  of  the 
accounting  records  and  such  other  auditing  pro¬ 
cedures  as  we  considered  necessary  in  the  circum¬ 
stances.  We  have  previously  examined  and  reported 
on  the  consolidated  financial  statements  for  the 
preceding  year. 

In  our  opinion,  the  financial  statements  referred 
to  above  present  fairly  the  financial  position  of  The 
May  Department  Stores  Company  and  subsidiaries  and 
The  May  Department  Stores  Credit  Company 
as  of  January  31, 1970,  the  results  of  their  operations 
for  the  year  then  ended,  and  the  consolidated  source 
and  application  of  funds  for  the  year  then  ended,  in 
conformity  with  generally  accepted  accounting 
principles  applied  on  a  basis  consistent  with  that  of 
the  preceding  year. 

St.  Louis,  Missouri,  Arthur  Andersen  &  Co. 

April  6, 1970. 
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Consolidated  Statements  of  Net  Earnings  and  Accumulated  Earnings  Retained  in  the  Business 

The  May  Department  Stores  Company  and  Subsidiaries 


Net  Earnings  Year  Ended:  January  31, 1970 

Net  Retail  Sales  (including  leased  departments) .  $1,134,236,872 

Rental  Income .  6,305,788 


$1,140,542,660 

Costs  and  Expenses 

Cost  of  sales  and  other  expenses  (less  credit  service  charges 


and  other  income,  exclusive  of  items  listed  below ) .  $  992,729,593 

Maintenance  and  repairs .  8,317,857 

Depreciation  and  amortization  (straight-line  method) .  23,995,443 

Taxes  other  than  federal  income  taxes .  32,575,970 

Rentals .  8,529,533 

Interest  and  debt  expense  (less  interest  income  and  discount 

on  debt  prepayment :  1970— $1,936,149;  1969— $1,879,348) . .  12,596,715 

Retirement  and  profit  sharing  and  savings  plan  contributions  3,134,580 

$1,081,879,691 

Earnings  Before  Federal  Income  Taxes .  $  58,662, 969 

Federal  income  taxes  (including  provision  for  deferred  taxes: 

1970— $6,274,123 ;  1969-$4,583,750)  .  29,743,968 

Net  Earnings .  $  28,919,001 

Net  Earnings  Per  Common  Share .  $  1.88 


Accumulated  Earnings  Retained  in  the  Business 


Balance  at  Beginning  of  Year .  $  323,205,935 

Net  Earnings  for  the  Year . .. .  28,919,001 


$  352,124,936 

Cash  Dividends  Paid 

Preferred  stock  .  $  498,131 

Common  stock  ($1.60  per  share  in  each  year) .  24,163,561 

$  24,661,692 

Balance  at  End  of  Year .  $  327,463,244 

See  notes  to  consolidated  financial  statements 


February  1,  1969 

$1,086,241,663 

5,829,302 

$1,092,070,965 

$  944,417,264 
7,593,946 
21,849,152 
30,032,337 
7,914,233 

8,477,853 
2,489,397 
$1,022,774,182 
$  69,2%, 783 

35,291,018 
$  34,005,765 

$  2.21 


$  314,100,490 
34,005,765 
$  348,106,255 

$  1,044,499 

23,855,821 
$  24,900,320 

$  323,205,935 


16 


Consolidated  Statements  of  Source  and  Application  of  Funds  and  Additional  Paid-In  Capital 

The  May  Department  Stores  Company  and  Subsidiaries 


Source  and  Application  of  Funds  Year  Ended:  January  31, 1970  February  1, 1969 


Source  of  Funds 


Net  earnings  . 

$ 

28,919,001 

$ 

34,005,765 

Depreciation  and  amortization . 

23,995,443 

21,849,152 

Decrease  in  working  capital . 

— 

17,222,874 

Common  stock  sold . 

1,451,877 

1,203,930 

Sale  of  9%  sinking  fund  debentures . 

44,500,000 

- 

Decrease  in  investments  and  other  assets . 

6,605,360 

- 

Increase  in  other  liabilities  . . 

3,821,967 

3,380,511 

Application  of  Funds 

$ 

109,293,6-18 

$ 

77,662,232 

Dividends  paid  . 

$ 

24,661,692 

$ 

24,900,320 

Increase  in  working  capital . 

14,156,882 

— 

Increase  in  property,  plant  and  equipment . 

57,940,274 

37,241,769 

Decrease  in  previously  outstanding  long-term  debt . 

9,361,962 

8,605,560 

Preferred  stock  purchased . 

— 

98,293 

Common  stock  purchased . 

3,172,838 

2,718,935 

Increase  in  investments  and  other  assets . 

— 

4,097,355 

$ 

109,293,648 

$ 

77,662,232 

Additional  Paid-In  Capital 


Balance  at  Beginning  of  Year .  $  37,628,059  $  19,630,298 

Excess  of  net  proceeds  received  over  par  value  of  treasury 
common  stock  sold  or  distributed  to  employees  under  stock 


option  and  incentive  compensation  plans . 

1,350,305 

1,088,605 

Excess  of  cost  over  par  value  of  common  stock  acquired 
for  treasury  (deduct)  . 

(2,930,838) 

(2,559,185) 

Excess  of  par  or  carrying  value  ($100  a  share)  over  cost  of 
preferred  stock  repurchased . 

— 

66,707 

Excess  of  assigned  value  ($50  a  share)  of  $1.80  Preference 

Stock  converted  over  the  par  value  of  common  stock . 

19,401,634 

Balance  at  End  of  Year . 

$  36,047,526 

$  37,628,059 

See  notes  to  consolidated  financial  statements 
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Consolidated  Balance  Sheets 

The  May  Department  Stores  Company  and  Subsidiaries 


Assets  January  31, 1970  February  1,  1969 


Current  Assets 


Cash  . 

$ 

17,942,434 

$ 

17,290,602 

United  States  Government  and  other  marketable  securities— 
at  cost  (which  approximates  market)  . 

583,293 

232,675 

Accounts  and  notes  receivable . 

280,185,980 

260,433,299 

Merchandise  inventories . 

176,337,702 

166,846,807 

Supplies  and  prepaid  expenses . 

9,691,657 

9,599,460 

Total  Current  Assets . 

s 

484,741,066 

$ 

454,402,843 

Investments  and  Other  Assets 

Investments  in  and  advances  to  affiliated  partnerships— 
at  equity  in  net  assets . 

$ 

5,182,805 

$ 

12,825,336 

Notes  receivable  and  miscellaneous  . 

13,875,492 

13,918,451 

$ 

19,058,297 

$ 

26,743,787 

Property,  Plant  and  Equipment . 

$ 

368,360,747 

$ 

334,415,916 

Unamortized  Debt  Expense  and  Other  Deferred  Charges . 

$ 

2,085,285 

$ 

1,005,155 

Excess  of  Cost  of  Investment  in  Division  Over  Book  Value  of 

Assets  at  Date  of  Acquisition . 

$ 

9,139,354 

$ 

9,139,354 

Goodwill  . 

$ 

1 

$ 

1 

See  notes  to  consolidated  financial  statements  and  page  20 

$ 

883,384,750 

$ 

825,707,056 
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Liabilities  and  Stockholders’  Investment 


January  31, 1970 


February  1,  1969 


Current  Liabilities 


Notes  payable . 

$ 

48,500,000 

$ 

51,500,000 

Accounts  payable  and  accrued  expenses . 

123,335,918 

103,081,334 

Federal  income  taxes— current  . 

14,667,977 

19,141,194 

—deferred  . 

36,231,333 

33,437,938 

Long-term  debt  due  within  one  year . 

6,095,139 

5,488,560 

Total  Current  Liabilities . 

$ 

228,830,367 

$ 

212,649,026 

Long-Term  Debt 

2%%— 3V*%  Sinking  fund  debentures,  due  1972-1980  . 

$ 

29,397,000 

$ 

31,698,000 

3%%— 5%  Unsecured  notes,  due  1973-1991  . 

76,430,000 

80,900,000 

4%— 51/4%  Mortgage  notes  and  bonds,  due  1971-1990  . 

54,946,915 

57,537,877 

9%  Sinking  fund  debentures,  due  1989  . 

44,500,000 

— 

$ 

205,273,915 

$ 

170,135,877 

Capitalized  Lease  Obligation . 

s 

2,536,546 

$ 

2,581,161 

Deferred  Federal  Income  Taxes . 

s 

27,057,742 

$ 

23,693,655 

Deferred  Compensation  . 

$ 

4,866,445 

$ 

4,363,950 

Stockholders’  Investment 

Preferred  stock  . 

$ 

13,673,050 

$ 

13,673,050 

Common  stock . 

37,635,915 

37,776,343 

Additional  paid-in  capital . . 

36,047,526 

37,628,059 

Accumulated  earnings  retained  in  the  business . 

327,463,244 

323,205,935 

$ 

414,819,735 

$ 

412,283,387 

$ 

883,384,750 

$ 

825,707,056 

See  notes  to  consolidated  financial  statements  and  page  20 
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Accounts  and  Notes  Receivable;  Property,  Plant  and  Equipment;  Preferred  Stock 

The  May  Department  Stores  Company  and  Subsidiaries 


Accounts  and  Notes  Receivable 

January  31, 1970 

February  1, 1969 

Due  from  customers . 

$ 

276,132,014 

$ 

257,298,121 

Other  accounts  and  notes  receivable . 

13,282,175 

12,570,972 

$ 

289,414,219 

$ 

269,869,093 

Less  allowance  for— doubtful  accounts . 

$ 

8,969,788 

$ 

8,963,356 

deferred  carrying  charges . 

258,451 

472,438 

$ 

9,228*239 

$ 

9,435,794 

$ 

280,185,980 

$ 

260,433,299 

Property,  Plant  and  Equipment 

$ 

52,387,952 

$ 

45,820,263 

Buildings  and  building  equipment,  substantially  all  on  owned  land 

301,722,397 

277,173,299 

Buildings  and  building  equipment,  substantially  all  on  leased  land 

80,492,756 

79,665,746 

Furniture,  fixtures  and  equipment . 

132,892,945 

117,357,498 

Total,  at  cost . 

$ 

567,496,050 

$ 

520,016,806 

Less— accumulated  depreciation  and  amortization . 

199,135,303 

185,600,890 

$ 

368,360,747 

$ 

334,415,916 

Depreciated  cost  of  properties  pledged  under  long-term  debt . 

$ 

52,531,611 

$ 

55,248,896 

Preferred  Stock 


Sinking  Fund  Requirements  Shares  Outstanding 

Redemption  Year  Annual 

Price  Commences  Shares  January  31, 1970  February  1, 1969 


Cumulative  Preferred  Stock 


$3.75  (1945), 

without  par  value  .... 

$103.50 

2031 

1,500 

23,966 

23,966 

$3.40,  without 
par  value . 

103.50 

2043 

1,106 

9,564 

9,564 

$3.75, 1947  Series, 

without  par  value  .... 

100.00 

2028 

895 

18,219 

18,219 

3%%  (1959), 

$100  par  value . 

103.00 

1988 

1,120 

9,878 

9,878 

S1.80  Preference  Stock, 

without  par  value . 

50.00 

— 

— 

150,207 

150,207 

211,834 

211,834 

Amount . 

. $ 

13,673,050 

$  13,673,050 

All  preferred  stock  is  carried  at  $100  per  share  ( involuntary  liquidation  value )  except  the  $1.80  Preference  Stock  which  has  an 
assigned  value  of  $50  per  share  (involuntary  liquidation  value). 

Each  share  of  $1.80  Preference  Stock  is  convertible  into  five-eighths  of  a  share  of  common  stock  to  September  30,  1975  and  may 
be  redeemed  at  $50  per  share  after  September  30, 1970. 

The  Company  has  purchased  and  retired  shares  of  preferred  stock  sufficient  to  meet  annual  sinking  fund  requirements  until  the 
years  shown  above. 
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Notes  to  Consolidated  Financial  Statements 

Note  A— Principles  of  Consolidation 

The  consolidated  financial  statements  include  all 
wholly-owned  subsdiaries,  including  The  May 
Department  Stores  Credit  Company,  whose  audited 
financial  statements  are  presented  on  page  24. 

Note  B— Inventories 

Merchandise  inventories  are  determined  by  use  of  the 
retail  inventory  method  and  are  stated  on  the  LIFO 
(last  in,  first  out)  cost  basis,  which  is  lower  than 
market. 

Inventories  at  January  31, 1970  and  February  1, 

1969  are  stated  at  $18,870,000  and  $15,760,000, 
respectively,  less  than  they  would  have  been  if  the 
first  in,  first  out  principle  had  been  applied  in 
determining  cost. 

Note  C— Federal  Income  Taxes 

Deferred  federal  income  taxes  result  from  the  use,  for 
tax  purposes,  of  guideline  depreciation  lives  and 
accelerated  depreciation  methods  and  the  installment 
method  of  accounting  for  deferred  payment  sales. 

Note  D— Long-Term  Debt 

The  annual  maturities  for  the  next  five  years,  including 
sinking  fund  requirements  against  which  debentures 
and  mortgage  bonds  aggregating  $9,306,000  that 
have  been  cancelled  may  be  applied,  are  as  follows: 

1970  $10,345,000  1972  $13,387,000  1974  $9,654,000 

1971  10,419,000  1973  9,218,000 

Under  the  terms  of  the  long-term  debt:  (1)  accu¬ 
mulated  earnings  retained  in  the  business  of 
approximately  $107,777,000  at  January  31,  1970,  are 
not  subject  to  any  dividend  restrictions  and 
(2)  additional  long-term  borrowing  by  the  Company 
and  certain  of  its  subsidiaries  is  limited  to  approxi¬ 
mately  $41,436,000  at  January  31, 1970. 

Pursuant  to  delayed  delivery  contracts  entered 
into  by  The  May  Department  Stores  Credit  Company, 
an  additional  $5,500,000  of  9%  Sinking  Fund 
Debentures  due  November  15, 1989  will  be  delivered 
on  June  15, 1970,  at  par  plus  accrued  interest. 

Note  E— Common  Stock 

There  are  20,000,000  authorized  shares  of  $2.50  par 
value  common  stock.  Issued  and  outstanding  common 
stock  consisted  of: 


Number  of  Shares 

Jan. 31, 1970 

Feb.  1, 1969 

Issued 

15,415,001 

15,415,004 

In  Treasury 

360,635 

304,467 

Outstanding 

15,054,366 

15,110,537 

Amount 

Jan.  31, 1970 

Feb.  1, 1969 

Issued 

$38,537,502 

$38,537,510 

In  Treasury 

901,587 

761,167 

Outstanding 

$37,635,915 

$37,776,343 

Under  the  Company’s  stock  option  plans, 
2,000,000  shares  of  common  stock  were  originally 
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available  to  be  optioned  and  sold  to  management 
employees  of  the  Company  and  its  subsidiaries. 

There  were  504,560  shares  available  for  option  at 
January  31, 1970,  and  options  for  448,343  shares  were 
outstanding,  of  which  options  for  212,369  shares  were 
exercisable.  From  January  8, 1954  to  January  31, 

1970,  options  for  1,495,440  shares  had  been  granted 
at  prices  ranging  from  $14.3125  to  $60,375  a  share 
(representing  the  market  prices  at  the  respective  dates 
of  grant).  During  the  year  ended  January  31, 1970, 
options  for  7,526  shares  were  exercised  at  an 
aggregate  price  of  $194,485. 

As  of  January  31, 1970, 93,879  shares  of 
common  stock  are  reserved  for  conversion  of  the  $1.80 
Preference  Stock. 

During  the  year,  96,800  shares  of  common  stock 
were  acquired  for  the  treasury. 

Net  earnings  per  share  of  common  stock  for  the 
years  ended  January  31, 1970  and  February  1, 1969 
are  calculated  on  the  average  number  of  shares 
outstanding  during  the  year  after  deducting 
from  net  income  the  dividend  requirements  on 
preferred  stock. 

Note  F— Long-Term  Leases 

In  addition  to  fixed  annual  rentals,  the  Company’s 
long-term  leases  generally  provide  that  the  Company 
will  pay  real  estate  taxes  and  other  expenses  and  in 
certain  cases  additional  rentals  based  on  sales.  There 
were  119  leases  (including  the  capitalized  lease)  in 
effect  at  January  31, 1970,  providing  for  minimum 
fixed  annual  rentals  of  $8,096,000,  which  leases 
expire  in  the  periods  indicated : 

1970  to  1979  $  672,000  1990  to  1999  $4,904,000 

1980  to  1989  1,458,000  2000  and  subsequent  1,062,000 


Note  G— Costs  and  Expenses 

Costs  and  expenses  shown  in  the  statement  of  net 
earnings  include  cost  of  merchandise  sold  and  expenses 
as  follows: 


Year  Ended 


Jan.  31, 1970  Feb.  1, 1969 


Cost  of  merchandise  sold 
(including  merchandise 
alteration,  occupancy  and 
buying  costs) 

Selling,  publicity,  delivery, 
general  and  administrative 
expenses  (less  credit  serv¬ 
ice  charges  and  other 
income) 

Interest  and 

debt  expense,  net 


$  834,941,317 

234,341,659 

12,596,715 

$1,081,879,691 


$  800,575,379 

213,720,950 

8,477,853 

$1,022,774,182 


Note  H— Retirement  Plans 

The  Company  has  retirement  plans  covering  substan¬ 
tially  all  employees  who  work  more  than  1,000  hours 
per  year.  The  plans  are  substantially  funded  as  of 
January  31, 1970.  The  Company  follows  a  policy  of 
accruing  and  funding  all  actuarially  determined 
costs  on  an  annual  basis.  The  cost  of  the  plans  for  the 
year  ended  January  31, 1970  was  $2,858,000. 


Ten  Year  Performance  Record 

The  May  Department  Stores  Company  and  Subsidiaries 


Operating  Statistics  Year  Ended: 

January  31,  1970 

February  1,  1969 

January  31,  1968 

Net  Retail  Sales . 

$1,134,237,000 

$1,086,242,000 

$1,017,014,000 

Earnings  Before  Federal  Income  Taxes . 

58,663,000 

69,297,000 

68,411,000 

Percent  to  Sales . 

5.2% 

6.4% 

6.7% 

Net  Earnings . 

28,919,000 

34,006,000 

36,287,000 

Percent  to  Sales . 

2.5% 

3.1% 

3.6% 

Dividends  Paid— 

Preferred  Stock  . 

498,000 

1,044,000 

1,230,000 

Common  Stock  . 

24,164,000 

23,856,000 

23,748,000 

Earnings  Retained  in  the  Business . 

4,257,000 

9,106,000 

11,309,000 

Per  Common  Share— 

Net  Earnings*  . 

$1.88 

$2.21 

$2.36 

Dividends . 

1.60 

1.60 

1.60 

Federal  Income  Taxes* . 

1.97 

2.36 

2.17 

Depreciation  and  Amortization . 

23,995,000 

21,849,000 

20,576,000 

Maintenance  and  Repairs . 

8,318,000 

7,594,000 

7,007,000 

Taxes  Other  Than  Federal  Income . 

32,576,000 

30,032,000 

27,106,000 

Rental  Expense  . 

8,530,000 

7,914,000 

7,379,000 

Interest  and  Debt  Expense,  net . 

12,597,000 

8,478,000 

7,706,000 

Financial  Statistics 

Working  Capital . 

$  255,911,000 

$  241,754,000 

$  258,977,000 

Ratio  of  Current  Assets  to  Current 

Liabilities  . 

2.1  to  1 

2.1  to  1 

2.6  to  1 

Accounts  and  Notes  Receivable,  net . 

280,186,000 

260,433,000 

239,605,000 

Merchandise  Inventories . 

176,338,000 

166,847,000 

161,334,000 

Property,  Plant  and  Equipment,  net . 

368,361,000 

334,416,000 

319,023,000 

Total  Assets  . 

883,385,000 

825,707,000 

776,320,000 

Long-Term  Debt- 

Debentures  and  Unsecured  Notes . 

150,327,000 

112,598,000 

118,674,000 

Real  Estate  Mortgages . 

54,947,000 

57,538,000 

60,067,000 

Preferred  Stock . 

13,673,000 

13,673,000 

33,996,000 

Common  Stock  Equity  (book  value) . 

400,923,000 

398,386,000 

370,445,000 

Per  Common  Share . 

$26.63 

$26.36 

$24.99 

*  Based  upon  average  number  of  common  shares  outstanding  for  the  years  ended  January  31,  1968  and  thereafter ;  prior  years  are 
based  upon  common  shares  outstanding  at  year  end. 
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January  31, 1967 

January  31,  1966 

January  31,  1965 

January  31,  1964 

January  31,  1963 

January  31,  1962 

January  31,  1961 

$979,093,000 

$942,482,000 

$914,576,000 

$849,511,000 

$831,673,000 

$827,271,000 

$799,114,000 

69,989,000 

86,303,000 

83,273,000 

67,001,000 

56,166,000 

50,445,000 

48,251,000 

7.1% 

9.2% 

9.1% 

7.9% 

6.8% 

6.1% 

6.0% 

38,416,000 

47,377,000 

44,530,000 

33,162,000 

26,859,000 

24,764,000 

23,669,000 

3.9% 

5.0% 

4.9% 

3.9% 

3.2% 

3.0% 

3.0% 

652,000 

242,000 

1,084,000 

1,149,000 

1,176,000 

1,198,000 

1,224,000 

23,584,000 

20,906,000 

16,618,000 

15,749,000 

15,706,000 

15,604,000 

15,543,000 

14,180,000 

26,229,000 

26,828,000 

16,264,000 

9,977,000 

7,962,000 

6,902,000 

$2.50 

$3.10 

$2.87 

$2.11 

$1.69 

$1.55 

$1.48 

1.57% 

1.42% 

1.15 

1.10 

1.10 

1.10 

1.10 

2.13 

2.62 

2.62 

2.31 

2.00 

1.76 

1.70 

19,490,000 

17,828,000 

16,893,000 

16,339,000 

16,761,000 

16,812,000 

14,992,000 

6,704,000 

5,743,000 

6,087,000 

6,029,000 

6,098,000 

6,534,000 

7,010,000 

27,308,000 

24,256,000 

23,159,000 

22,089,000 

21,633,000 

19,216,000 

18,200,000 

6,813,000 

6,275,000 

5,888,000 

5,987,000 

5,421,000 

5,806,000 

5,537,000 

8,285,000 

6,143,000 

5,111,000 

4,805,000 

5,666,000 

5,743,000 

4,806,000 

$271,023,000 

$244,986,000 

$271,167,000 

$252,889,000 

$256,585,000 

$234,349,000 

$230,393,000 

2.8  to  1 

2.5  to  1 

2.9  to  1 

3.1  to  1 

3.3  to  1 

3.1  to  1 

3.2  to  1 

238,081,000 

233,988,000 

217,868,000 

201,853,000 

191,341,000 

186,058,000 

177,834,000 

156,147,000 

152,102,000 

138,824,000 

125,461,000 

116,821,000 

118,079,000 

111,962,000 

310,419,000 

290,040,000 

266,971,000 

251,891,000 

238,658,000 

243,804,000 

243,031,000 

758,691,000 

718,924,000 

690,080,000 

640,090,000 

617,181,000 

604,923,000 

591,650,000 

127,528,000 

68,578,000 

86,734,000 

65,904,000 

70,521,000 

71,271,000 

75,490,000 

63,642,000 

66,455,000 

70,420,000 

72,986,000 

75,493,000 

77,968,000 

80,443,000 

34,027,000 

34,178,000 

34,484,000 

57,962,000 

59,624,000 

60,249,000 

60,586,000 

360,373,000 

347,514,000 

321,949,000 

292,004,000 

275,423,000 

264,900,000 

254,868,000 

$24.27 

$23.38 

$21.77 

$19.90 

$18.83 

$18.15 

$17.59 
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Balance  Sheet  and  Statement  of  Net  Earnings  and  Accumulated  Earnings  Retained  in  the  Business 

The  May  Department  Stores  Credit  Company 


Balance  Sheet 

January  31, 1970 


Assets 

Customers’  accounts  purchased  from 

The  May  Department  Stores  Company .  $67,420,401 

Less— Amount  payable  to  The  May  Department  Stores  Company 

upon  collection  of  the  customers’  accounts .  6,404,938 

Unearned  discount  .  3,533,558 

Cash . 

Due  from  The  May  Department  Stores  Company . 

Total  current  assets . 

Unamortized  debt  expense . 


Liabilities  and  Stockholder’s  Investment 


Accrued  interest  and  other  liabilities .  $  928,536 

Federal  income  taxes .  559,464 


9%  Sinking  Fund  Debentures,  due  1989  . 

Stockholder’s  Investment 

Common  stock,  $5  par  value,  authorized  2,500  shares, 


outstanding  1,850  shares  (no  change  during  year) .  $  9,250 

Additional  paid-in  capital  ($12,180,000  contributed  during 

the  year  by  The  May  Department  Stores  Company) .  12,189,250 

Accumulated  earnings  retained  in  the  business .  812,073 


$57,481,905 

541,814 

394,839 

$58,418,558 

580,015 

$58,998,573 


$  1,488,000 
44,500,000 


13,010,573 

$58,998,573 


Statement  of  Net  Earnings  and  Accumulated  Earnings  Retained  In  The  Business 

Year  Ended  January  31,  1970 


Revenues 

Earnings  on  investment  in  accounts  purchased  from 


The  May  Department  Stores  Company .  $  1,693,562 

Other  interest  income .  151,466 

Costs  and  Expenses 

Interest  expense . .  $  765,909 

Other  expenses .  15,499 

Earnings  Before  Federal  Income  Taxes . 

Federal  income  taxes . 

Net  Earnings . 


Accumulated  Earnings  Retained  in  the  Business 

Balance  at  beginning  of  year . 

Balance  at  end  of  year . 

Ratio  of  Earnings  (earnings  before  federal  income  taxes  and 
interest  expense)  to  Interest  Expense . 

Notes: 


$  1,845,028 


781,408 


$ 

1,063,620 

559,464 

$ 

504,156 

307,917 

$ 

812,073 

2.4  to  1 

( A)  Prior  to  1969 ,  the  only  activity  of  The  May  Department  Stores  Credit  Company  (Credit)  was  lending  its  funds  to  The  May 
Department  Stores  Company  (May).  In  November ,  7969,  Credit  entered  into  an  agreement  with  May  under  which  May  will  sell 
and  assign  to  Credit  without  recourse ,  such  of  May's  customers'  accounts  receivable  as  are  mutually  agreed  upon  from  time 
to  time. 


( B)  Pursuant  to  delayed  delivery  contracts  entered  into  by  Credit ,  an  additional  $5,500,000  of  9%  debentures,  due  November  15, 
1989  will  be  delivered  on  June  15, 1970,  at  par  plus  accrued  interest. 
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